Communication
Plan Assessment

Communication Plan Overview

1 Targets

© |sraeli market

© Future strategic partner organizations

5 Activity

Collaboration with an Israeli PR agency.

3 Objective
To increase EmotionAid®’s visibility and

credibility within the Israeli market.

Newspaper

Results

The outcome is highly promising.

We achieved 16 high-quality media ap-
pearances in both English and Hebrew on
several strategic topics, including educa-
tion, through a variety of formats such as

articles and podcasts.
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Here are a few examples of our publications (PR):

 EJERUSALEM POST

ISRAELNEWS  WORIDNEWS  MIDDLEEA.

How can we teach resilience in Israeli schools? —
opinion

Schools play a crucial role in the early identification of emotional and behavioral difficulties
and in offering meaningful emotional support.
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Building a High-Impact Community.
Rapid Organic Traction (Past 90 Days)
The metrics presented reflect a 3-month
period of purely organic activity, without
paid promotion.

Engagement More Views Engagement
Growth

The current metrics reflect a solid foundation for scaling
professional outreach in 2026
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